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Menyatakan bahwa skripsi yang berjudul “Analisis Pengaruh Consumers Value, 
Attitude Toward Buying Organic Skin/Hair Care Products, Perceived Behavioral 
Control, Subjective Norms dan Past Experiences With Organic Products Terhadap 
Intention To Buy Organic Skin/Hair Care Products: Telaah Pada Produk Skincare 
Organik Mineral Botanica” merupakan hasil karya ilmiah yang dibuat oleh saya sendiri 
dan bukan plagiat dari karya ilmiah orang lain atau Lembaga lain. Segala informasi 
yang berada dalam skripsi ini, secara keseluruhan telah dicantumkan dalam daftar 
pustaka. 
 








Perkembangan industri kosmetik sangat menarik perhatian khususnya di Indonesia, 
banyak produk lokal saat ini menyasar industri kecantikan. Mineral Botanica 
merupakan produk lokal berada dalam salah satu industri kecantikan dengan produk 
pertamanya yaitu kosmetik dan seiring berjalannya waktu Mineral Botanica mulai 
mengembangkan bisnisnya di bidang perawatan kulit wajah. Saat ini banyak produk 
lokal juga menawarkan skincare tetapi bagi Mineral Botanica penjualan skincare tidak 
sebanyak penjualan kosmetik. Hal ini terjadi karena belum adanya kesadaran dalam 
merawat kulit wajah. Oleh karena itu, peneliti ingin mengetahui apakah health 
consciousness, environmental consciousness, appearance consciousness, attitude 
toward buying organic skin/hair care products, subjective norms, perceived behavioral 
control, dan past experiences with organic products terhadap intention to buy organic 
skin/hair care products. 
Penelitian ini menggunakan descriptive research design dengan pengumpulan data 
yang dilakukan dengan cara menyebarkan kuesioner. Pengolahan data yang dilakukan 
dengan teknik structural equation model (SEM) dengan menggunakan software 
LISREL 8.8  
 
Kata kunci: health consciousness, environmental consciousness, appearance 
consciousness, attitude toward buying organic skin/hair care products, subjective 
norms, perceived behavioral control, past experiences with organic products, intention 





The development of the cosmetics industry is very interesting especially in Indonesia, 
many local products are currently targeting the beauty industry. Mineral Botanica is 
a local product in one of the beauty industries with its first product, cosmetics, and 
over time Mineral Botanica began to develop its business in the field of facial skin care. 
At present many local products also offer skincare but for Mineral Botanica skincare 
sales are not as much as cosmetic sales. This happens because there is no awareness 
in treating facial skin. Therefore, researchers want to find out whether health 
consciousness, environmental consciousness, appearance consciousness, attitude 
toward buying organic skin / hair care products, subjective norms, perceived 
behavioral control and past experiences with organic products on the intention to buy 
organic skin / hair care products. 
This research uses descriptive research design by collecting data which is done by 
distributing questionnaires. Data processing is performed by structural equation 
model (SEM) using LISREL 8.8 software 
 
Keywords: health consciousness, environmental consciousness, appearance 
consciousness, attitude toward buying organic skin / hair care products, subjective 
norms, perceived behavioral control, past experiences with organic products, intention 
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